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Osamu Suzuki.
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It is a great pleasure to introduce you to my colleague Mr.
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I would like to talk about my
colleague Mr. James Wilson.

Let me introduce you to my
co-worker Ms. Akiko Uchida.

This is just a brief introduction
to a friend of mine Mr.Yuji Sato.

I would like to refer Ms. Sally
Brown to you and your business
associates.
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She is one of my close business
acquaintances.

She has extensive knowledge
and work experience in
marketing.

He is an expert on sales
strategies.

She has been working under me
for four years.

He seems anxious to make your
acquaintance.

I am sure he can provide the
information you seek.

Please call me if you have any
questions about her.
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I would like to arrange a meeting to discuss our joint project.
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I am contacting you regarding
your company’s new marketing
services.

I would appreciate it if you
could give me an opportunity to
visit your office for an interview.

Could we visit you to discuss
the trade show early next week?

Could we set up a meeting to
discuss more details?

Would it be possible to make an
appointment with the branch
manager?

I would like to visit you at a
convenient time.

Please let me know your
availability.
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I was referred to you by Mr.
Takahashi of ABC Company.

I am responding to your
advertisement in the April
edition of XYZ Business News.

I visited your website and [ am
interested in your upgraded
software package.
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