Do you have any valid reason to ~?
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@ Do you have any valid reason to believe you have been
scammed?

@ Do you have any valid reason to compensate employees for
damages?

® Do you have any valid reason to justify your agreement to
the plan?

@ Do you have any valid reason to be given a grant?

® Do you have any valid reason to have your travel expenses
reimbursed?

Do you have any specific reason to ~?
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@ Do you have any specific reason to back up your arguments?
@ Do you have any specific reason to execute your special plan?

® Do you have any specific reason to delegate authority to
subordinates?

@ Do you have any specific reason to enforce new customer-
first service?

® Do you have any specific reason why you prefer a credit card
to cash?
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It’s critical to protect ~
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@ I¥’s critical to protect data on digital devices.

@ I’s critical to protect our private information.

® It’s critical to protect confidential documents.

@]It’s critical to protect our online reputation.

® It’s critical to protect our products through corporate
branding.

The priority is that ~
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@ The priority is that we need to offer quality goods.

@ The priority is that we should cut down on the advertising
costs.

® The priority is that we should indicate the mistakes and
fraudulent dealings of our competitors.

@ The priority is that we should develop low-priced goods.

® The priority is that we need to carry out a given task at a
given time.
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